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Introduction 

Lucky Strike is one of America’s most iconic cigarette brands. Originally introduced in 
1871 by the R.A. Patterson Tobacco Company as a cut-plug chewing tobacco, the 
name ‘Lucky Strike’ evoked the excitement of the California Gold Rush, a “lucky strike” 
of fortune. In 1905, the brand was acquired by the American Tobacco Company, which 
transformed it into a cigarette line in 1916, setting the stage for decades of influential 
marketing. 

From the start, Lucky Strike distinguished itself through bold advertising. In 1917, the 
slogan “It’s Toasted” was launched to emphasize a unique manufacturing process – the 
tobacco was toasted rather than sun-dried – promising a superior flavour. This simple 
phrase became one of the most enduring taglines in advertising history. During the 
1920s, Lucky Strike pioneered campaigns that tapped into psychology and cultural 
trends. Under the guidance of Edward Bernays, the ‘father of public relations,’ Lucky 
Strike broke social taboos by linking smoking to women’s liberation. Bernays’ famous 
Torches of Freedom stunt during the 1929 Easter Parade positioned cigarettes as 
symbols of independence, opening a vast new market of women consumers ripe for the 
messages of advertising. 

The 1930s and 1940s saw Lucky Strike embrace celebrity glamour, with endorsements 
from Hollywood stars like Jean Harlow and Joan Crawford. Ads promised sophistication 
and even health benefits, claiming cigarettes soothed throats and helped maintain slim 
figures with slogans like “Reach for a Lucky instead of a sweet.” During World War II, 
patriotism became central to the brand’s identity. The campaign ‘Lucky Strike Green 
Has Gone to War’ explained the switch from green to white packaging as a contribution 
to the war effort, reinforcing national pride while appealing to female consumers (believe 
it or not, a scientific study identified just this shade of green as having ‘feminine 
appeal’). 

By the 1950s, Lucky Strike ads reflected postwar optimism and modernity, using sleek 
design and aspirational messaging to position smoking as a marker of success. Across 
these decades, Lucky Strike didn’t just sell cigarettes. The brand sold ideas of health, 
beauty, freedom, and patriotism, making its campaigns a masterclass in how advertising 
adapts to cultural and social changes. 

 
 
 
 



 
 
 
How to Study Lucky Strike Adverts 

In this Body of Work you will find ads from some of Lucky Strike’s major campaigns 
spanning the first decades of the twentieth century: Its Toasted, Cream of the Crop, 
Reach for a Lucky Instead, Be Happy-Go Lucky. The collection here only scratches the 
surface and there are many more iconic Lucky Strike ads for you to discover if you want 
to research further. 

When studying this Body of work look out for the evolution of the messages and values 
contained in the advertising images and copy. In the early decades, health and wellness 
dominated the messaging and ads often claimed that Lucky Strike cigarettes were “less 
irritating” or even beneficial for digestion and throat comfort, using pseudo-scientific 
language and endorsements from doctors to create a sense of credibility. 

By the 1920s and 1930s, the focus shifted toward gender and liberation. Edward 
Bernays’ famous ‘Torches of Freedom’ campaign positioned smoking as a symbol of 
independence for women, linking cigarettes to sophistication and equality. This era also 
saw the rise of celebrity and glamour, with Lucky Strike associating itself with Hollywood 
stars and high society. Ads featured elegant clothing, luxurious settings, and 
aspirational imagery designed to make smoking synonymous with style and success. 

During the 1940s, patriotism became a central theme. World War II campaigns such as 
‘Lucky Strike Green Has Gone to War’ tied the brand to American pride and the war 
effort, using nationalistic imagery like flags and soldiers to reinforce solidarity. By the 
1950s, Lucky Strike embraced modernity and achievement, presenting cigarettes as 
symbols of confidence and progress through sleek design and bold typography. 

Spend some time browsing and annotating the images presented in this collection, then 
ask and answer the following questions: 

• What desires or values do the ads appeal to? 
• What techniques (both visual and verbal) make the ads effective? 
• How do these ads reflect the historical and social context in terms of messages 

and values around e.g. gender roles, class and status, patriotism and so on? 



 
 

 
 
 



 
 
 
 
 
 
 
 

 
 
 



 
 
 
 
 
 
 

 
 



 



 
 
 
 
 
 
 

 





 
 
 
 
 
 



 
 
 

 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 

 
 

 



 
 

 
 
 
 
 



 
 
 

 
 

 
 
 
 

 



 
 

 
 
 
 



 
 
 
 

 

 
 



 
 

 
 
 
 
 



 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 



 
 
 
 
 
 



 
 
 

 
 
 



 

 
 
 
 
 
 


